o) Bigd 1wl Olgie

Jo¥ 2 gl

CPOM D (TS B REPENEP O
1.1 ol g 250l

o9 Baguddl Bylof Bl ol

05 ol

02 :Jalall

‘.’5)_9.4'4} .P..!.La.ﬁ‘ b

sl Slual

Gooaddl Byla) casllygd dwladll ealall e cgadl bdud oo Lulewl (olall 2wl o cdu
Axal dued) dayyhay

t dgllall ddcud | 3ylall

dedl 29Ty moxi9 Arad cpaeial o Gugwdll caillg Lo 05Sh of Cdlall e cmsn
Sleasly

Bl giza

SIS [JEWON TR P
Bigucddl 8ylolg Laydases

oty cllanel] ad Il 3ladll Jolons

Aadyll Gogudll Sigzy

EWER PN

eyl Al § sl iy Jend! Begd iye 2elim

ady Il i dl § Sleasdly bzl 8,10]9 cuasas

Aady Nl Al 3 landdl (o 9509 anadll §15)

gyl Al Bdagadll e LasYl 5yl

31 yuaall § 2lalSie 2udigud Aa> mpesas

Aadpdl Al @ o 5eall ilgad 8l0)9 @uasas

L o ATV ¢ Maall A8Me 5yls)

(%60) L9yl ezl (390 33U Juns Lalisg le oletel + et @uds spuedd!

Ayl

(%40) 2>l JlacHlg



sa
Oles Adyall 3618 Hls (g ASTY Bagudl tg5les ((2014) waml Juzmal 1

10.

~Olee (Jilg

Dave Chaffey, Fiona Ellis Chadwick, Digital Marketing Strategy, Implementation
and practice, Sixth edition, pearson, 2016
Claire Gallic etRémyMarrone (2020), Le Grand Livre du Marketing Digital,Dunod,
Paris.
Dave Chaffey et al. (2006), /nternet Marketing Strategy, Implementation and
Practice, Third Edition, Pearson Education, London.
Grégory Bressolles (2020), Le Marketing Digital, 3° édition, Dunod, Paris.
Nicola Urban (2021), Les Secrets du Marketing Digital "La Méthode Facebook’,
Books on Demand, Paris.
Philip Kotler et al. (2020), Marketing 4.0: L ‘ére du Digital, De Boeck, .Belgique.
Kotler, P., Setiawan, |, Kartajay, H., & Vandercammen, M. (2017). Marketing 4.0: le
passage au digital. De boeck supérieur.

-Siegel, C. F. (2004). Internet marketing: foundations and applications. Boston,

MA: Houghton Mifflin
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A VVLN Sastry, Consumer Behavior in Digital Age, (2019),IDEA publishing, New Delhi,
India.
2 John A. Deighton and Leora Kornfeld, (2008). Digital interactivity: unanticipated
consequences for markets, marketing, and consumers. Harvard Business School.
3 Management Association, Information Resources, (2018), Digital Marketing and
Consumer Engagement: Concepts, Methodologies, Tools and application, IGI Global, USA .
4 Flex MR, How to Measure the Online Shopping Experience of Digital Consumers,
2018, online , https://flexmr.medium.com/how-to-measure-the-online-shopping-
experience-of-digital-consumers-44a9bf50059d
.5 OECD, (2020), Digital Economy Outlook, https://www.oecd-ilibrary.org/science-and-
technology/oecd-digital-economy-outlook-2020_bb167041-en
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— Milton Kotler, Tiger Cao, Sam Wang, Colllen Qiao , Marketing Strategy in the Digital
Age: Applying Kotler's Strategies to Digital Marketing, World Scientific Publishing Co
Pte Ltd, (2020 .(
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— Filipe Mota Pinto, Teresa Guarda, Digital Marketing Strategies and Models for
Competitive Business, Advances in Business Strategy and Competitive Advantage, Gl
Global, US, 2020/

— Damian Ryan, (2021), Understanding Digital Marketing, Marketing Strategies for
Engaging the Digital Generation, Edition Number: 4, 3rd, GB.



Dishek ). Mankad: Understanding Digital Marketing: Strategies for online success, BPB
Publications (August 26, 2019(

Godfrey Parkin, 2009, Digital Marketing: Strategies for Online Success, New Holland
Publishers, London.

Subhash C. Jain, Marketing Planning & Strategy, South-Western Pub; 6th edition
(2000(

Drummond, Graeme , John Ensor & Ruth Ashford (2008), Strategic marketing:
planning and control. taylor & francis; 3rd edition.

Alexander Chernev , Strategic Marketing Management, Cerebellum Press, USA , 8th

Edition (2014.(
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— Emiliano Giovannoni, Digital Marketing Planning, Independently published, Australia,
2020.

— Michael Becker and John Arnold, (2010), Mobile Marketing FOR DUMmIES , Wiley
Publishing, Inc. 111 River Street Hoboken, Canada

— Guillaume Fleureau, L'emailing efficace, (2013), Toutes les techniques pour atteindre
vos destinataires, Groupe Eyrolles.

— Mahmud Akhter Shareef, Yogesh K. Dwivedi Vinod Kumar ,(2016) Mobile Marketing
Channel Online Consumer Behavior, Springer Nature

— Yan CLAEYSSEN, (2017), L'E-MAIL MARKETING Créer des messages efficaces dans une
stratégie omnicanal, 4 e édition, Dunod ,

— Hongbing Hua,(2019), Mobile Marketing Management: Case Studies from Successful
Practices, Routledge, Taylor & Francis Group.

— Matt HAIG, Mobile Marketing, The Message Revolution, (2002), Kogan Page

— Stephen Dann , Susan Dann, (2011), E-Marketing: Theory and Application , 4 ratings,
Red Globe Press.

— Annmarie Hanlon, (2016), Digital Marketing: Strategic Planning & Integration 1st
Edition , SAGE Publication, london.
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et a la gestion, 3e édition , Paris
— Daudin, ), Duby.C, Robin.SetP. Trécourt. (1996). « Analyse des Séries Chronologiques
». INAPG, Mathématiques.
— Delignieres. D, ( Janvier 2001) « L'analyse des processus stochastiques ». EA
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— Hamilton.J-D (2016). “Time Séries Analysis”. Princeton University Press, 2016

— Maddala.G.S, (1988) “Introduction to econometrics”, Mac Millan publishing company,

New York, USA, 1988.
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Cajolet-Laganiere Gerard, Collinge Helene , Laganiere Pierre. (1997). La rédaction
Technique, administrative, et sientifique. 3°™ édition. Edition laganiére. Héléne.
Ferrandis Yolande. (2019). La rédaction administrative en pratique. 6 ™ édition.
eyrolles, France.

Garnett, J. (Ed.). (1997). Handbook of administrative communication (Vol. 63). CRC
Press.

Kadyss Roselyne, Nishimata Aline. (2020). Rédiger avec succes lettres, e-mails et
documents administratifs 11éme édition. Gualino, Lextenso.

Libaert Thierry, Westphalen Marie-Héléne. (2012). Communicator: toute la

communication d'entreprise, 6°™ édition, Dunod.
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— Understand and analyse any document dealing with the fields of study.
— Develop critical thinking skills related to analysis and decision making.

— Develop written skills in business contexts.

— Acquire a high level of knowledge of business concepts by using correct vocabulray
and phrases for their specific tasks.
— Develop greater verbal fluency for face-to-face business situations.
tduglbll dawdl ylall
Students must have successfully completed the lessons of $1, 52, 53, S4 and S5. They should
have developed a strong understanding of the basic concepts related to their fields of
expertise, namely, Economics, Trade, Accounting, Management, and Finance as well as
improved their verbal communication skills.
Master 1 program consists of two semesters with 24 seminars, each seminaris Th30to prepare
students for various professions in companies with a strong specialization in this field.
Bl gizae
— -Writing emails using formal and informal styles
— Email etiquette
— Practice
— Ethical issues in Digital marketing (1)
— Ethical issues in Digital marketing (2)

— Impact of digital media on the marketing mix



Impact of digital media on the marketing mix (examples)
How to plan an engaging website

How to conceptualize an engaging websites

On-page optimization

Off-page optimization

Digital media and marketing principles (1)

Digital media and marketing principles (2)

Introduction to SEM

Site targeting

Campaign creation

‘t?‘r“

C. Farrall and M. Lindsley , Professional English in Use: Marketing, Cambridge
University Press, 2008.

Simon Sweeney (2019). English for Business Communication. Cambridge University

Press, Second Edition.

D. Chaffey and F. Ellis-Chadwick (2016). Digital Marketing. Pearson Education, Sixth

Edition.

Rob Stokes (2013). eMarketing: The Essential guide to Marketing in a digital world.
Quirck Education Edition, Fifth Edition.

lan Mackenzie (2010). English for Business Studies: A Course for Business Studies and

Economic Studies. Cambridge University Press, 3rd Edition.

Unknown (2005). Intelligent Business Course book: Intermediate Business English.

Pearson Longman.
lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.

Business English pods



J. Schofied and A. Osborn (2011). Collins English for Business: Speaking. Harper Collins
Publishers.

A. Littlejohn (2008). Professional English Company to Company: A Task-based
Approach to business emails, letters, and faxes. Cambridge University Press, 4th

Edition.

Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University

Press, 2nd Edition.
Handouts with texts and exercises to do.
Nina O’Driscoll. Market Leader: Marketing. Pearson Longman.
Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers- Commerce.
Pearson Education Limited. Second Edition, 2002.
lan Mackenzie (2002). Financial English. Christopher Wenger publishing.
J. G. Allen (2004). The Complete Q&A Job Interview Book. John Wiley and sons, 4th

Edition.



