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— Understand and analyse any document dealing with the fields of study.
— Develop critical thinking skills related to analysis and decision making.
— Develop written skills in business contexts.
— Acquire a high level of knowledge of business concepts by using correct vocabulray
and phrases for their specific tasks.
— Develop greater verbal fluency for face-to-face business situations.
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Students must have successfully completed the lessons of $1, 52, S3, S4 and S5. They should
have developed a strong understanding of the basic concepts related to their fields of
expertise, namely, Economics, Trade, Accounting, Management, and Finance as well as
improved their verbal communication skills.
Master 1 program consists of two semesters with 24 seminars, each seminaris Th30 to prepare
students for various professions in companies with a strong specialization in this field.
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— Definition of Digital Marketing Management
— Skills of a Digital Marketing project manager
— Social Networking
— Use of different social media platforms
— Definition of email marketing

— Strategies



Ecommerce management
Ecommerce marketing strategies
The selection process
Types of job interviews
Academic interviews
Dos and don'ts
Common interview questions
Practice job interviews
Role plays
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