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2. Czinkota, M. R., & Ronkainen, I. A. (2013). International marketing. 8th ed. Thomson
South-Western. USA
3. Cateora, P. R, Gilly, M. C., & Graham, J. L. (2005). International Marketing 15th edition.

McGraw-Hill/USA.

CPND SEGC Page 2



CPND SEGC Page 3



