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Objectives of the module:
1. to apply what they learn in their English classes to their main field of study;

2. Being able to use the vocabulary and structures that they learn in a meaningful

context reinforces what is taught and increases their motivation;
3. To enrich their vocabulary in economy and business.
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foreknowledge:
Grammatical knowledge required.
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Contents of the module:
Chapter 01: Fundamentals of Economics
Chapter (02: Business Organization

Chapter 03: Management and leadership



Chapter 04: The nature of strategic management
Chapter 05: Entrepreneurship and small businesses
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