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= Atrtificial Intelligence And Machine Learning, Voice Search Optimization, Interactive
Content, Micro-Moments, Influencer Marketing, Video Marketing, Chatbots,

Personalization, Social Media Advertising, Virtual And Augmented Reality...

M&EJZN@‘ 3\.5.9]9



sy
5.0 Brguddl (gl 350 584 daz )3 (Ololdiwe Olaly Ll linS Glolona LlisS codid —
2022 09,40 plee Jio Aslud ¥ dous § Auzd| La g liSally  £lida 1 LK)
S 5l ele Gl e molio Aoz )5 o (03,01 juaall (§ Gaguddl tgoles (Tracy | Tuten
2023
= Charlesworth Alan, Absolute Essentials of Digital Marketing (Absolute Essentials of
Business and Economics) 1st Edition, Routledge, 2020
- Claire Gallic et Rémy Marrone (2020), Le Grand Livre du Marketing Digital, Dunod,
Paris.
= Kotler Philip, Kartajaya Hermawan, Setiawan Iwan. (2017). Marketing 4.0: Moving
from Traditional to Digital. Hoboken (New Jersey): John Wiley & Sons.
- Stokes Rob, E marketing: The Essential Guide to Digital Marketing (6th Edition), Quirk
paperback, 2016.
- Dave Chaffey, Fiona Ellis Chadwick, Digital Marketing Strategy, Implementation and

practice, Sixth edition, pearson, 2016.



