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— Thomas Siebel : Bien gérer son e-Business ; Eyrolles, 2001
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— Colin Combe : Introduction to e-Business ; Butterworth-Heinemann, 2006
— Dave Chaffey : e-Business ande-Commerce Management ; Pearson, 2015, 6th

Edition
— Khaled Fayala: e-Business Institut des Hautes ;Etudes Commerciales de
Carthage2014
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